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A N Z F T A  F L E X O

n High Carbon steel
doctor blade

n Maxiprint micro
structure doctor
blade

n Treated doctor
blade

n Polyester doctor
blade

n Foam and rubber
chamber blade seals

n Anilox cleaners
n Ink pump hoses

The world’s finest 
doctor blades with 
local Australian service

Stripsteel Printing and CoaterBlades

Straight from the mill to you
Australian-New Zealand Sole Distributor

8/20 Tova Drive Carrum Downs Vic 3201
Ph: (03) 9775 0333 Fax: (03) 9775 0335 

Mob: 0407 695 185 Email: info@stripsteel.com.au

STRIPSTEEL

Brian 
Pollock 
Tissuetec Pty Ltd
Melbourne

“From my segment of the
flexo and converting industry, 

I see capital expenditure as a good confidence indicator.
There are a few projects rolled over from last year, some
new equipment orders during the last six months and most
other projects and plans, have been placed on the ‘back
burner’. There is plenty of interest and enquiries and
the confidence seems to be there; it’s just waiting for
the good times to return.

“I was expecting an increase in spare parts, upgrades and
retrofits to maintain existing equipment, but this has been
minimal. Maybe the slow down, so far, has been too short.

“Unfortunately, our industry has to contend with a
‘double whammy’ of the downturn and imports. This could
cause some hesitancy/caution into 2010, I hope not.”n

John Buckham
Managing Director
Labelink Sydney

“There is no doubt most 
label convertors and suppliers

have experienced a slowing in the market over the past 
six months. However, we must remember that the label
industry has enjoyed many years of strong growth, so
perhaps this is simply the pendulum swing we had to have. 

“Mergers and acquisitions in our sector over the past
couple of years, have also left fewer smaller players and it 
is somewhat ironic that it is the larger label manufacturers
that are feeling the pinch.  

“At Labelink, it is our loyal customer base and our
genuine “Trade only” philosophy, that has helped us
through recent months. Constant focus on reliability, quality
and confidentiality, builds loyalty and it is these loyal clients
you need, when things get a little tough. We haven’t
changed the way we do business, however, when things
slow down, we as a team, take the opportunity to look
closer at day-to-day operation and try to find ways to
improve productivity and reduce waste.

“Some label companies have taken drastic measures 
and some I believe, have overreacted by cutting shifts and
reducing staff. Sometimes it’s better not to listen to the
media and the economic ’experts.’ The traditionally busy
run from now into Christmas, will be a good indication of 
a recovery for both manufacturers and suppliers. One thing 
I WON’T be doing in the months ahead, is waiting for the
State or Federal Governments to show any interest in, or
come up with any assistance to the print industry here in
Australia.”n
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